
The Bloom 2.0 
Week 3 - Clarity & Focus


Overview 

Theme: Refining your message and positioning.

This week you’ll create clarity in your offer and make it easy for students to say “yes.”


⸻


Videos 

1. Sales Page 101 (Overview) 
	 •	 What a sales page is and why it matters.

	 •	 The 3 essentials: headline, promise, call-to-action.


2. Booking Flow Connection 
	 •	 The path from homepage → sales page → scheduler.

	 •	 Tips for making the booking process simple and clear.


⸻


Toolkit (This Week’s Handouts) 
	 •	 Sales Page Essentials Checklist

	 •	 Headline & CTA Cheat Sheet

	 •	 Sales Page Wireframe + Example

	 •	 Copy Snippets Mini-Library

	 •	 Booking Flow Map

	 •	 Peer Review Guide + Tester Script

	 •	 Mini Glossary + Reassurance Card


⸻


Student Task List 
	 1.	 Draft your sales page (who it’s for, what it offers, how to book).

	 2.	 Connect your booking flow (homepage → sales page → scheduler).

	 3.	 Test your flow with a peer using the review guide.

	 4.	 Upload your draft sales page to the shared drive.


⸻


Reminder: Your sales page doesn’t have to be perfect. It’s a living draft that will grow with you. 
Focus on clarity, not complexity.


